
Inbound Tourism Value to Indonesia (2006-2024)
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Number of Visits

78.6k 27.4m

Tourism Value (in US$)

97,421,201.56 25,873,837,278.09

https://maps.google.com/maps?ll=16.34184,99.654243&z=2&t=m&hl=en-GB&gl=ID&mapclient=apiv3
https://maps.google.com/maps?ll=16.34184,99.654243&z=2&t=m&hl=en-GB&gl=ID&mapclient=apiv3
https://www.google.com/intl/en-GB_ID/help/terms_maps.html


Tourism Value vs Visits by Country (2006 - 2024) [Quadrant Analysis]
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Tourism Value vs Length of Stay by Country (2006 - 2024) [Quadrant Analysis]
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Tourism Value vs Daily Spending by Country (2006 - 2024) [Quadrant Analysis]
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Daily Spending vs Length of Stay by Country (2006 - 2024) [Quadrant Analysis]
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Tourism Value Trend (2006 - 2024)
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Visits Trend (2006 - 2024)
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Daily Spending Trend (2006 - 2024)
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Avg. Length of Stay Trend (2006 - 2024)
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